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Grantee Information

ID 5259

Grantee Name WERS-FM

City Boston

State MA

Licensee Type State

1.1 Employment of Full-Time Radio Employees

Please enter the number of FULL-TIME RADIO employees in the grids below. 
The first grid includes all female employees, the second grid includes all male employees, 
and the last grid includes all persons with disabilities.

 

1.1 Employment of Full-Time Radio Employees

 Major Job Category / 
Job Code / 
Joint Employee

African 
American 

Females  
Hispanic 
Females  

Native 
American 

Females  
Asian/Pacific 

Females  

White, 
Non-Hispanic 

Females  Total  

Officials - 1000      0  

Managers - 2000      0  

Professionals - 3000 1     0  1  

Technicians - 4000      0  

Sales Workers - 4500      0  

Office and Clerical -
5100

     0  

Craftspersons (Skilled)
- 5200

     0  

Operatives (Semi-
Skilled) - 5300

     0  

Laborers (Unskilled) -
5400

     0  

Service Workers - 5500      0  

Total 1  0  0  0  0  1  

1.1 Employment of Full-Time Radio Employees

 Major Job Category / 
Job Code / 
Joint Employee

African 
American 

Males  
Hispanic 

Males  

Native
American

Males  
Asian/Pacific

Males  

White, 
Non-Hispanic 

Males  Total  

Officials - 1000     1  1  

Managers - 2000 1     3  4  

Professionals - 3000     1  1  

Technicians - 4000      0  

Sales Workers - 4500      0  

Office and Clerical -
5100

     0  

Craftspersons (Skilled)
- 5200

     0  

Operatives (Semi-
Skilled) - 5300

     0  

Laborers (Unskilled) -
5400

     0  

Service Workers - 5500      0  

Total 1  0  0  0  5  6  

1.1 Employment of Full-Time Radio Employees

 Major Job Category / 
Job Code / 
Joint Employee Persons with Disabilities  

Officials - 1000  

Managers - 2000  

Professionals - 3000  

Technicians - 4000  

Sales Workers - 4500  

Office and Clerical - 5100  

Craftspersons (Skilled) - 5200  

Operatives (Semi-Skilled) - 5300  
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Laborers (Unskilled) - 5400  

Service Workers - 5500  

Total 0  

1.1 Employment of Full-Time Radio Employees

Please enter the gender and ethnicity of each 
person with disabilities listed above (e.g. 1 African American female).

1.2 Major Programming Decision Makers

Please report by gender and ethnic or racial group the headcount of full-time employees having responsibility for making 
major programming decisions. Include the station general manager if appropriate. Major programming decisions include
decisions about program acquisition and production, program development, on-air program scheduling, etc. This item should 
result in a double-counting of some full-time employees; employees having the responsibility for making major
programming decisions should be included in the counts for this item and again, 
by job category above, in the full-time employee Question 1.1.

 

1.2 Major Programming Decision Makers

Of the full-time employees reported in Question 1.1, how many, including the station general manager, 
have responsibility for making major programming decisions?

 

1.2 Major Programming Decision Makers

 
African 

American  Hispanic  
Native

American  Asian/Pacific  
White, 

Non-Hispanic  Total  

Female
Major
Programming
Decision
Makers

1     1  2  

Male Major
Programming
Decision
Makers

1     1  2  

Total 2  0  0  0  2  4  

1.3 Employment of Part-Time Radio Employees

Please enter the number of PART-TIME employees in the grids below. The first grid 
includes all female employees, the second grid includes all male employees, 
and the last grid includes all persons with disabilities.

 

1.3 Employment of Part-Time Radio Employees

 Major Job Category / 
Job Code

African 
American
Females  

Hispanic 
Females  

Native 
American 

Females  
Asian/Pacific 

Females  

White, 
Non-Hispanic 

Females  Total  

Officials - 1000      0  

Managers - 2000      0  

Professionals - 3000      0  

Technicians - 4000      0  

Sales Workers - 4500      0  

Office and Clerical -
5100

     0  

Craftspersons (Skilled)
- 5200

     0  

Operatives (Semi-
skilled) - 5300

     0  

Laborers (Unskilled) -
5400

     0  

Service Workers - 5500      0  

Total 0  0  0  0  0  0  

1.3 Employment of Part-Time Radio Employees

 Major Job Category / 
Job Code

African 
American 

Males  
Hispanic 

Males  

Native 
American 

Males  
Asian/Pacific 

Males  

White, 
Non-Hispanic

Males  Total  

Officials - 1000      0  

Managers - 2000      0  

Professionals - 3000      0  

Technicians - 4000      0  

Sales Workers - 4500      0  

Office and Clerical -
5100

     0  

Craftspersons (Skilled)
- 5200

     0  

Operatives (Semi-
skilled) - 5300

     0  

Laborers (Unskilled) -
5400

     0  

Service Workers - 5500      0  

Total 0  0  0  0  0  0  

1.3 Employment of Part-Time Radio Employees
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 Major Job Category / 
Job Code Persons with Disabilities  

Officials - 1000  

Managers - 2000  

Professionals - 3000  

Technicians - 4000  

Sales Workers - 4500  

Office and Clerical - 5100  

Craftspersons (Skilled) - 5200  

Operatives (Semi-skilled) - 5300  

Laborers (Unskilled) - 5400  

Service Workers - 5500  

Total 0  

1.4 Part-Time Employment

Of all the part-time employees listed in Question 1.3, how many worked less than 15 hours per week and how many 
worked 15 or more hours per week, but not full time?

 

1.4 Part-Time Employment

Number working less than 15 hours per week  

1.4 Part-Time Employment

Number working 15 or more hours per week  

1.5 Full-Time Hiring

Enter the number of full-time employees in each category hired during the fiscal year. 
(Do not include internal promotions, but do include employees who changed from part-time to full-time status during the fiscal year.)

 

1.5 Full-Time Hiring

No full-time employees were hired (check here if applicable)  

1.5 Full-Time Hiring

 Major Job Category / 
Job Code Minority Female  Non-Minority Female  Minority Male  Non-Minority Male  Total  

Officials - 1000     0  

Managers - 2000     0  

Professionals - 3000 0  1    1  

Technicians - 4000     0  

Sales Workers - 4500     0  

Office / Service
Workers - 5100-5500

    0  

Total 0  1  0  0  1  

1.6 Full-Time and Part-Time Job Openings

Enter the total number of full-time and part-time openings that occurred during the fiscal year. Include both vacancies in 
previously filled positions and newly created positions. Include all positions that became available during the fiscal year,
regardless of whether they were filled during the year. If a job opening was filled during the year, include it regardless of
whether it was filled by an internal or an external candidate. Do not include as job openings any positions created through 
the promotion of an employee who stays in essentially the same job but has a different title (i.e. where there was no vacancy or 
newly created position to be filled). If no full-time or part-time job openings occured, please enter zero.

 

1.6 Full-Time and Part-Time Job Openings

Number of full-time and part-time job openings 1  

1.7 Hiring Contractors

During the fiscal year, did you hire independent contractors to provide any of the following services?  

1.7 Hiring Contractors

 Check all that apply  

Underwritting solicitation related activities  

Direct Mail  

Telemarketing  

Other development activities  

Legal services  

Human Resource services  

Accounting/Payroll  

Computer operations  

Website design  

Website content  
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Broadcasting engineering  

Engineering  

Program director activities  

None of the above  

Comments
Question Comment
No Comments for this section

2.1 Average Salaries FULL TIME EMPLOYEES ONLY

 # of Employees  Avg. Annual Salary  Average Tenure  

Chief Executive Officer 1.00  $ 114,809  12  

Chief Executive Officer - Joint  $   

Chief Operations Officer 1.00  $ 60,450  9  

Chief Operations Officer - Joint  $   

Chief Financial Officer  $   

Chief Financial Officer - Joint  $   

Publicity, Program Promotion Chief  $   

Publicity, Program Promotion Chief - Joint  $   

Communication and Public Relations, Chief  $   

Communication and Public Relations, Chief - Joint  $   

Programming Director 1.00  $ 54,722  3  

Programming Director - Joint  $   

Production, Chief  $   

Production, Chief - Joint  $   

Executive Producer  $   

Executive Producer - Joint  $   

Producer  $   

Producer - Joint  $   

Development, Chief 1.00  $ 69,098  2  

Development, Chief - Joint  $   

Member Services, Chief  $   

Member Services, Chief - Joint  $   

Membership Fundraising, Chief  $  0  

Membership Fundraising, Chief - Joint  $   

On-Air Fundraising, Chief  $   

On-Air Fundraising, Chief - Joint  $   

Auction Fundraising, Chief  $   

Auction Fundraising, Chief - Joint  $   

Underwriting, Chief 1.00  $ 63,652  1  

Underwriting, Chief - Joint  $   

Corporate Underwriting, Chief  $   

Corporate Underwriting, Chief - Joint  $   

Foundation Underwriting, Chief  $   

Foundation Underwriting, Chief - Joint  $   

Government Grants Solicitation, Chief  $   

Government Grants Solicitation, Chief - Joint  $   

Operations and Engineering, Chief  $   

Operations and Engineering, Chief - Joint  $   

Engineering Chief  $   

Engineering Chief - Joint  $   

Broadcast Engineer 1  $ 0   

Broadcast Engineer 1 - Joint  $   

Production Engineer  $   

Production Engineer - Joint  $   

Facilities, Satellite and Tower Maintenance, Chief  $   

Facilities, Satellite and Tower Maintenance, Chief - Joint  $   
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Technical Operations, Chief  $   

Technical Operations, Chief - Joint  $   

Education, Chief  $   

Education, Chief - Joint  $   

Information Technology, Director  $   

Information Technology, Director - Joint  $   

Volunteer Coordinator  $   

Volunteer Coordinator - Joint  $   

News / Current Affairs Director  $   

News / Current Affairs Director - Joint  $   

Music Director  $   

Music Librarian/Programmer  $   

Announcer / On-Air Talent 1.00  $ 58,675  3  

Announcer / On-Air Talent - Joint  $   

Reporter  $   

Reporter - Joint  $   

Public Information Assistant  $   

Public Information Assistant - Joint  $   

Broadcast Supervisor  $   

Broadcast Supervisor - Joint  $   

Director of Continuity / Traffic 1.00  $ 37,234  2  

Director of Continuity / Traffic - Joint  $   

Events Coordinator  $   

Events Coordinator - Joint  $   

Web Administrator/Web Master  $   

Web Administrator/Web Master - Joint  $   

Total 7.00  $ 458,640  32  

Comments
Question Comment
No Comments for this section

3.1 Governing Board Method of Selection

Enter the number of governing board members (including the chairperson and both voting and non-voting 
ex-officio members) who are selected by the following methods:

 

3.1 Governing Board Method of Selection

Ex-Officio (Automatic membership because of another office held) 1  

3.1 Governing Board Method of Selection

Appointed by government legislative body (including school board) 
or other government official (e.g. governor)

 

3.1 Governing Board Method of Selection

Elected by community/membership  

3.1 Governing Board Method of Selection

Other (please specify below) 6  

3.1 Governing Board Method of Selection

Vacant Positions

3.1 Governing Board Method of Selection

Elected by board of directors itself (self-perpetuating body) 24  

3.1 Governing Board Method of Selection

Total number of board members (Automatic total of the above) 31  

3.2 Governing Board Members

Please report the racial or ethnic group of the members of your governing board by gender. Please also report the 
number of governing board members with a disability.

 

3.2 Governing Board Members

For minority group identification, please refer to "Instructions and Definitions" in the Employment subsection.  

3.2 Governing Board Members

 African American  Hispanic  Native American  Asian / Pacific  White, Non-Hispanic  Total  
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Female
Board
Members

    7  7  

Male
Board
Members

2    1  15  18  

Total 2  0  0  1  22  25  

3.2 Governing Board Members

Number of Vacant Positions 6  

3.2 Governing Board Members

Total Number of Board Members (Total should equal the total reported in Question 3.1.) 31  

3.2 Governing Board Members

Number of Board Members with disabilities  

Comments
Question Comment
No Comments for this section

4.1 Community Outreach Activities

Did the grant recipient engage in any of the following community outreach services, and, if so, did the outreach activity have a specific,
formal component designed to be of special service to either the educational community or minority and/or other diverse audiences?

 

4.1 Community Outreach Activities

 Yes/No  

Produce public service announcemnts? Yes  

Did the public service announcements have a specific, formal component designed to be of special service to the educational
community?

Yes  

Did the public service announcements have a specific, formal component designed to be of special service to the minority
community and/or diverse audiences?

Yes  

Broadcast community activities information (e.g., community bulletin board, series highlighting local nonprofit agencies)? Yes  

Did the community activities information broadcast have a specific, formal component designed to be of special service to the
educational community?

Yes  

Did the community activities information broadcast have a specific, formal component designed to be of special service to the
minority community and/or diverse audiences?

Yes  

Produce/distribute informational materials based on local or national programming? Yes  

Did the informational programming materials have a specific, formal component designed to be of special service to the
educational community?

Yes  

Did the informational programming materials have a specific, formal component designed to be of special service to the minority
community and/or diverse audiences?

Yes  

Host community events (e.g. benefit concerts, neighborhood festivals)? Yes  

Did the community events have a specific, formal component designed to be of special service to the educational community? Yes  

Did the community events have a specific, formal component designed to be of special service to the minority community and/or
diverse audiences?

Yes  

Provide locally created content for your own or another community-based computer network/web site? Yes  

Did the locally created web content have a specific, formal component designed to be of special service to the educational
community?

Yes  

Did the locally created web content have a specific, formal component designed to be of special service to the minority
community and/or diverse audiences?

Yes  

Partner with other community agencies or organizations (e.g., local commerical TV station, Red Cross, Urban League, school
district)?

Yes  

Did the partnership have a specific, formal component designed to be of special service to the educational community? Yes  

Did the partnership have a specific, formal component designed to be of special service to the minority community and/or diverse
audiences?

Yes  

Comments
Question Comment
No Comments for this section

5.1 Radio Programming and Production

Instructions and Definitions:  

5.1 Radio Programming and Production

About how many original hours of station program production in each of the following categories did the grant recipient complete this year?
(For purposes of this survey, programming intended for national distribution is defined as all programming distributed or offered for
distribution to at least one station outside the grant recipients local market.)

 

5.1 Radio Programming and Production

 For National Distribution  For Local Distribution/All Other  Total  

Music (announcer in studio playing principally a
sequence of musical recording)

 8,451  8,451  

Arts and Cultural (includes live or narrated
performances, interviews, and discussions, in the
form of extended coverage and broadcast time
devote to artistic and/or cultural subject matter)

 156  156  

News and Public Affairs (includes regular
coverage of news events, such as that produced
by a newsroom, and public issues-driven listener
participation, interview and discussion programs)

0  100  100  

Documentary (includes highly produced longform
stand alone or series of programs, principally
devoted to in-depth investigation, exploration, or
examination of a single or related multiple subject
matter)

 0  0  
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All Other (incl. sports and religious — Do NOT
include fundraising)

 52  52  

Total 0  8,759  8,759  

5.1 Radio Programming and Production

Out of all these hours of station production during the year for about how many was a minority ethnic or racial group member in principal
charge of the production? (Minority ethnic or racial groups refer to: African-American, Hispanic, Native American and Asian
American/Pacific Islander.)

 

5.1 Radio Programming and Production

Approx Number of Original Program Hours 1,616  

Comments
Question Comment
No Comments for this section

6.1 Telling Public Radio's Story

The purpose of this section is to give you an opportunity to tell us and your
community about the activities you have engaged in to address community needs
by outlining key services provided, and the local value and impact of those
services. Please report on activities that occured in Fiscal Year 2016. Responses
may be shared with Congress or the public. Grantees are required to post a copy
of this report (Section 6 only) to their website no later than ten (10) days after the
submission of the report to CPB. CPB recommends placing the report in an
"About" or similar section on your website. This section had previously been
optional. Response to this section of the SAS is now mandatory.

Joint licensee Grantees that have filed a 2016
Local Content and Services Report as part of
meeting the requirement for TV CSG funding may
state they have done so in the corresponding
questions below, so long as all of the questions
below were addressed as they relate to radio
operations in such report. You must include the
date the report was submitted to CPB along with
the TV Grantee ID under which it was submitted.

 

6.1 Telling Public Radio's Story

1. Describe your overall goals and approach to address identified community issues, needs, and interests through your station’s vital local
services, such as multiplatform long and short-form content, digital and in-person engagement, education services, community information,
partnership support, and other activities, and audiences you reached or new audiences you engaged.

WERS has been Boston’s Music Discovery station for more than 67 years. Our goal is to introduce the local community to new artists and
curated classics through a variety of programming across digital and terrestrial platforms. WERS is committed to representing the musical
diversity of the greater Boston Area by providing great radio and compelling original programming, digital content, and engagement with
organizations in the local Boston music community and beyond. Currently, WERS carries the only Jewish music program (Chagigah),
Broadway program (Standing Room Only), and A Capella program (All A cappella) in the Boston area. WERS employs a diverse range of
professional staff, work study students, interns, and volunteers from the local community and student body. During the course of an average
semester there are more than 100 individuals working and/or volunteering at the station. This diverse group of people works in concert to
execute the stations primary goal of creating a bridge between the artists we play and the audience, while also engaging the greater Boston
Community as a whole. Our place in the local community drives us to continuously re-invent the way we deliver content across multiple
platforms and has led us to consider WERS a media center for the local community rather than a simple radio station. The WERS App and
HD Stream The WERS App and HD Stream, available free of charge, allow listeners to connect with their local music community on multiple
platforms including personal computers, cellular devices, and tablets. Now our audience can take advantage of our many programming
options no matter where they are. The ubiquity of the WERS App and HD stream also allows the message of our non-profit partners, such as
Rosie’s Place to spread beyond the greater Boston Area. Wicked Local Wednesday Wicked Local Wednesday is a weekly showcase of local,
Boston area artists with a focus on undiscovered or on the verge talent. Artists come into WERS live mix studio for a 15-20 minute set
complete with interview questions, live streaming (when possible), and an opportunity for the artist to convey information about their work .
Wicked Local Wednesday is a sought after destination for up and coming artists in the community and serves as a bridge between artist and
audience. Wicked Local Wednesday also offers artists a platform they would not otherwise have to reach a large audience. The experience
and opportunity to record with excellent audio equipment is invaluable and to date, artists have been extremely grateful for the opportunity.
Chagigah Chagigah is the only Jewish music program on the radio in the Greater Boston Area. It serves as a connection point and forum for
the Jewish community and everyone who appreciates ethnic and world music. From special programming and guests recognizing the Jewish
holidays, to providing a platform for local, national, and international artists from the Jewish community, Chagigah introduces its listeners to a
broad array of Jewish content. The music on Chagigah spans the breadth of the Jewish experience from Yiddish and Klezmer, to singer
songwriter and modern Israeli and world Jewish music. Recent guests include the Guy Mendilow Ensemble, Manginah (the Jewish a cappella
group from Brandies University), Shennaganns (Gann Academy), and Pizmon (Columbia, Barnard, JTS); Klezmer performers Klezwoods,
Ezekiel’s Wheels, Yaeko Miranda Elmaleye Quintet, and solo artists George Aronson, Jacob Spike Kraus. Chagigah also features interviews
with community leadership, visiting dignitaries as well as international performers. Chagigah is a bridge between Jewish communities in the
area by serving as a platform for highlighting community events and announcements specifically related to Jewish culture and the arts. The
program also serves and educational component through features like “A Minute of Hebrew,” “News of the Jewish World,” and special long
form interview segments on topics of interest to the community. Standing Room Only/SRO HD2 Stream Standing Room Only (SRO) is the
only show tunes/Broadway music program on the radio in Boston. For more than 46 years, SRO has served as a link between the arts and
the community, with live-in studio performances from local community theatre casts as well as regional production companies. SRO also has
a calendar of events highlighting local theater productions, alongside ticket giveaways for further promotion of the performing arts in Boston.
Because of the popularity of SRO, WERS has initiated an HD2 stream, where listeners can get their show tunes fix 24 hours a day/7 days a
week/365 days a year. Catering to Broadway fanatics of yesteryear as well as fans of the current smash hits, SRO is a unique, listener-
tailored radio experience you won't hear anywhere else on Boston radio. The Secret Spot Every night at 10 pm, WERS features The Secret
Spot. The “Urban” program is based on R&B and Soul music, traditionally considered among the favorite choices for members of the African
American community. The loss of a station dedicated to serving the needs of Boston’s Black residents opened a hole in the market that was
quickly exploited by pirate frequencies. In allowing The Secret Spot to be broadcast every evening, WERS has helped to fill a void with a
regularly curated exploration into R&B and Soul that avoids only broadcasting current hits. The Secret Spot library has been expanded to not
only present the trending artists within the Urban Adult Contemporary format, but to also touch on the influential founders of said genres.
Without pontification, The Secret Spot nimbly connects the dots from Ray Charles to Quincy Jones; From Quincy Jones to Al B Sure; From Al
B Sure to Teddy Riley; From Teddy Riley to Michael Jackson. The program has an ambitious goal of existing as “edutainment” by concurrently
educating and entertaining. We’d like to think that it’s possible for generations to be bridged by this family tree of R&B and Soul, hence an oft
used slogan “Boston’s Home For R&B, Soul, and Slow Jams”. The 10pm-2am timeslot makes it a natural fit for an increasingly mellow flow, so
themes of love, romance and relationships become more prevalent as each night runs its course. The Secret Spot, is the spot that knows just
how to rock it for an underserved community. The Playground The Playground is WERS’ home for children’s music “Where you can be a kid
at any age.” The Playground has been on the air for over 30 years and provides family friendly music for families during the weekend
mornings. The Playground is especially interactive for our younger audience, taking requests and shout outs from children. The Playground is
also a platform for children’s artists to perform live for the Greater Boston Area and beyond. We have also taken the time to promote local
children’s activities with our events calendar. WERS News Department WERS has an AP award-winning student-run news department that
brings newscasts covering local, national, and international stories to our regular audience weekdays from 6 to 9 AM during the George
Knight & Company morning show. The news department also produces a weekly public affairs program, You Are Here, that airs Sundays from
7 to 8AM. The program covers stories of global importance, but with relevance to our listeners. Topics include, but are not limited to, politics,
technology, health, sports, and the arts. Through long-form, innovative journalism and creative storytelling the You Are Here team informs the
Greater Boston community by reporting on topics that directly affect them. You Are Here brings to light important themes in the news that are
often overlooked in mainstream media by introducing and exploring new angles and perspectives to newsworthy topics. Between 7/1/15 and
6/30/16 You Are Here provided its listeners with extensive coverage of the upcoming presidential election, the refugee crisis, local events and
activism, and state legislation (transgen

6.1 Telling Public Radio's Story

2. Describe key initiatives and the variety of partners with whom you collaborated, including other public media outlets, community nonprofits,
government agencies, educational institutions, the business community, teachers and parents, etc. This will illustrate the many ways you’re
connected across the community and engaged with other important organizations in the area.

WERS believes that community interaction is the most important service the station provides. We strive to be an integral part in the local
music community and beyond by engaging local organizations and groups through volunteering, free public service announcements for
nonprofits, media career exploration with youth from under privileged areas, and promoting wide spectrum art related to music and
performance. Rosie’s Place WERS partnered with Rosie’s Place, founded in 1974 as the first women’s shelter in the United States. Their
mission is to provide a safe and nurturing environment that helps poor and homeless women maintain their dignity, seek opportunity and find
security in their lives. During our second annual community service fundraiser, we raised over 200 hours of service for Rosie’s place. WERS
members, staff, and student volunteers translated those hours into more than 1000 meals served during the month of March, when volunteers
are most needed. We also collaborated with Rosie’s Place to bring awareness to their mission and the good works accomplished therein on a
number of occasions throughout the year, including their annual fundraiser, Funny Women Serious Business. St. Francis House St. Francis
House is the largest day shelter in New England. Located in the heart of downtown Boston, St. Francis House serves more than 800 poor and
homeless men and women a day, 365 days a year. Their basic, rehabilitative, and housing services overlap and build on one another to
provide guests with continuous and comprehensive care. WERS partnered with the St. Francis House to promote their Shoe’s Cruise, a
fundraiser for the shelter, by bringing awareness to the good works the shelter does through PSA’s and the donation of our Music for the
Independent mind CDs to the residents of the shelter. Readings for the Blind Common Ground Podcast The Common Ground podcast,
sponsored by the Division of Diversity and Inclusion at Emerson College, focuses on issues of social justice, diversity, and inclusion for
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College students, staff, and faculty, the community of Greater Boston, and beyond. Started in 2015, the podcasts have covered a variety of
topics including political conservativism, autism, gender identity and sexual orientation, race, athletics, and inclusive pedagogy in the
classroom. Initial podcasts were recorded at a small table in an administrative office. As it grew, WERS provided space to record in
professional studios, allowing the podcast to reach much higher product quality, and reach a larger community. Common Ground is posted at
http://commonground.emerson.edu/category/cground-podcast/, and is available on iTunes. Cape Cod Community College Cape Cod
Community College students and their professor Naomi Arenberg visited WERS for a tour of the broadcast facility and a Q&A with General
Manager, Jack Casey and other staff. The topics ranged from careers in radio broadcasting to the impact of pirate broadcasters on the local
marketplace. Students also observed various aspects of the station’s operation including live musical performances and a live DJ show.
Students were also able to set up relationships with professional staff and current students to serve as mentors should they choose a career
in radio. Outside the Box WERS partnered with Outside the Box, a free music festival, to bring over 70 diverse acts to the Boston area, with
an emphasis on providing access to underserved and economically distressed areas. The show was a success with over a million attendees
over 7 days. The shows included music, dance, and art from a number of different genres. Zumix Zumix Radio of East Boston operates with a
mission to “promote youth and community voices while supporting teens in learning valuable 21st century skills in technology, radio
production, communication and journalism.” WERS is proud to host an annual tour that affords the students the opportunity to witness the
activity of a more established radio station like WERS. Although the station Operations Manager leads a very casual tour, he invites all
manner of questions as they explore the studio space. The students have been known to inquire about the technology used for broadcasting,
from audio editing, to music scheduling. Some of the more interested teens ask about the connection between WERS and courses at
Emerson College with a desire in furthering their education. Such was the case when Katleen St. Fleur took part in a tour as a student with
Zumix. She was so enthralled with what she learned at WERS that arrangements were made for a summer internship during her junior year of
high school. The internship provided a taste of the hands-on learning available at WERS. This, in turn, prompted Katleen to apply for Emerson
College. In 2013, she graduated Emerson with a degree in Broadcast Journalism, having devoted much of her free time to WERS where she
quickly rose in the ranks of the student leadership team. Currently, Katleen is growing into a future leader of the media industry. She’s an
internet radio talk show personality, a host for community/corporate events, and a contributing writer for Boston’s historic, Bay State Banner
newspaper, targeting the city’s African American communities. Even if there’s only the slightest chance for a repeat of this type of story,
WERS remains committed to maintaining a relationship with Zumix Radio.

6.1 Telling Public Radio's Story

3. What impact did your key initiatives and partnerships have in your community? Describe any known measurable impact, such as increased
awareness, learning or understanding about particular issues. Describe indicators of success, such as connecting people to needed
resources or strengthening conversational ties across diverse neighborhoods. Did a partner see an increase in requests for related
resources? Please include direct feedback from a partner(s) or from a person(s) served.

WERS believes the key to a successful public radio station is engaging the local community through organizations that serve the
underrepresented. During our Community Service Fundraiser, the station was able to donate almost 240 hours of service to Rosie’s Place, a
shelter for homeless women. WERS brought members, students, and professional staff from around Boston together to serve approximately
1000 lunches over the course of 5 days. Also, the exposure Rosie’s Place received from being featured prominently during the fundraiser
increased their visibility within the community. Several employees from Rosie’s Place mentioned being approached by members of the
community to support their work. Additionally, many of the people who volunteered with WERS went on to volunteer regularly at Rosie’s place.
Finally, our Community Service Fundraiser brought two very different economic groups together and informed many of our members on the
plight of homeless women here in Boston. The Shoez Cruise initiative with the St. Francis House saw an uptick in the number of people
participating after working with WERS on their public services announcements. We have also seen an uptick in the number of students
interested in working at the station, to the point where we have changed our fundraising slogan to incorporate the education of future leaders
of the music industry. Finally, our Discovery Shows have had a large impact on the artists we partner with as those shows have begun to sell
out regularly and artists who otherwise would not get exposure are being promoted actively on air. WERS recognizes the value of being a vital
part of the local community through providing a platform to service-based organizations who otherwise wouldn’t receive the exposure. The
above are just two examples of how WERS interacts with the community. More information on our participation in Zumix, Readings for the
Blind, and Cape Cod Community College can be found above. Through each of these programs WERS was able to impact an underserved
community.

6.1 Telling Public Radio's Story

4. Please describe any efforts (e.g. programming, production, engagement activities) you have made to investigate and/or meet the needs of
minority and other diverse audiences (including, but not limited to, new immigrants, people for whom English is a second language and
illiterate adults) during Fiscal Year 2016, and any plans you have made to meet the needs of these audiences during Fiscal Year 2017. If you
regularly broadcast in a language other than English, please note the language broadcast.

Through our broadcast signal, WERS engages a diverse audience and meets the needs of a wide array of communities. Our program, The
Secret Spot, seeks to bring together lovers of R&B, Hip Hop, and slow jams, regardless of race or community. Specifically, The Secret Spot
has a large white and African American Audience. Anecdotally, we have heard from several listeners praising the amalgam of music featured
by The Secret Spot. Chagigah, seeks to preserve the heritage of the Jewish people by curating the music of that community. Every week, the
host of Chagigah explores events occurring in a number of locations around the Boston area that promote Jewish culture. Our AP award
winning news department has done several features on race and gender issues in the local community, with at goal of bringing light to these
worthwhile but often neglected issues. These are just a few examples of how WERS tries to serve minority communities. With CPB funding
we hope to expand these offerings.

6.1 Telling Public Radio's Story

5. Please assess the impact that your CPB funding had on your ability to serve your community. What were you able to do with your grant that
you wouldn't be able to do if you didn't receive it?

During FY16, WERS put its CPB funding to good use. First and foremost, we were able to purchase a new transmitter, which provided a
higher quality terrestrial signal to the Greater Boston area. Our previous transmitter was a source of constant consternation and was running
on partial power. The CPB funds were a godsend. Additionally, we purchased a set of new audio boards which allowed us to improve the
audio for all of our pre-recorded content. With these boards we started recording new promos featuring new music, local music and live music.
We were able to introduce our audience to new music through our 7 O’Clock news, which features four new songs from up and coming or
established artists that normally would not be played on the air. In turn, this feature has aided our digital assets, as we are able to produce a
weekly video supplement to this feature called “Behind the Music Desk.” We were also able to introduce Live Mix Monday, which is a pre-
recorded feature filled with live acts recorded in our on-air studio that were not able to air live. The boards have also improved the
programming quality of our voice-tracked, overnight programming. The CPB funds had a significant impact on the station during FY16. We
very much appreciate the CPB and our participation in the Community Service Grant.
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7.1 Journalists

This section builds on the Census of Journalists conducted by CPB in the summer of 2010. These positions are the primary professional
full-time, part-time or contract contributors to local journalism at your organization. The individuals in these positions will have had training
in the standards and practices of fact-based news origination, verification, production and presentation. These are generally accepted titles
for these positions but may not match position descriptions at your organization exactly. Please do your best to account for each
professional journalist in your organization. Please do not count student or volunteer journalists.

 

7.1 Journalists

 Job Title
Full 
Time  

Part 
Time  Contract  Male  Female  

African-
American  Hispanic  

Native-
American  

Asian/
Pacific  

White, Non-
Hispanic

News Director          

Assistant News
Director

         

Managing Editor          

Senior Editor          

Editor          

Executive
Producer

         

Senior Producer          

Producer          
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Associate
Producer

         

Reporter/Producer          

Host/Reporter          

Reporter          

Beat Reporter          

Anchor/Reporter          

Anchor/Host          

Videographer          

Video Editor          

Other positions
not already
accounted for

         

Total 0  0  0  0  0  0  0  0  0  
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